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Ideology: Our Approach

Â The ideas that legitimize the power of a dominant 
social group or class

Â Our interpretation of the term and our particular 
emphasis on ideology as dominant ideologyis in 
broad alignment with the neo-Marxist tradition, but it 
is not solely confined to explaining class relations. 

Â Ideological analysis of the 21st century mass media 
may be applied to class relations as well as analyses 
of heterosexism, homophobia, patriarchy, racism or 
óterrorismô. 



Extent of the term óideologyô

Â We are interested in examining the interrelations of 

meaningand power and how meaning serves to 

maintain relations of domination. 

Â We favour using a órelaxedô rather than a óclosedô 

definition of the term. 

Â When we engage in ideological analysis of the mass 

media we are often confronted with competing 

ideologies rather than a single monolithic óthingô 

called ideology. 



Ideology as Dominant Ideology

Â Thompsonôs (1990) work reasserts the importance of doing 
ideological analysis within media and communications studies.

Â He concedes that ideologies other than dominant ideologies 
exist 

Â Media texts that are ideological do not necessarily have to be 
false, erroneous or illusory although they may be. 

Â By emphasizing the hermeneutic dimension he privileges the 
role of the media audience in examining if and how an 
ideological effect takes place.

Â The real value of his methodological framework is that he 
argues convincingly that we need to concentrate on all three 
key dimensions of the communications process ïnamely 
production, content and reception. 


